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INDIA’S BIGGEST TRAVEL SHOW NETWORK
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2026-2027 Show Calendar

TTF Kolkata 10, 11 & 12 July

TTF Ahmedabad 6, 7 & 8 August

TTF Mumbai 20, 21 & 22 August

BLTM 2, 3 & 4 September

TTF Hyderabad 9, 10 & 11 October

2026

TTF Bengaluru 19, 20 & 21 February

TTF Chennai 26, 27 & 28 February

2027
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India’s travel and tourism 
sector continues to show 
strong momentum, emerging 

as one of  the fastest-growing 
travel markets globally. The 
country recorded over 2.5 billion 
domestic tourist visits, while Indian 
outbound travel spending reached 
approximately US$31.7 billion, 
reflecting a robust and growing 
appetite for travel across segments.

Indian travellers are increasingly 
exploring both domestic and 

international destinations, with a 
growing preference for experiential 
travel across culture, nature, 
wellness, and adventure. At the 
same time, global destinations 
are actively strengthening their 
presence in India, recognising its 
importance as a high-potential 
source market.

Tourism continues to play a 
vital role in economic growth, 
supporting employment, 
infrastructure development, 

and regional connectivity. The 
sector’s expansion is further 
driven by strong participation 
from both government and private 
stakeholders.

Against this backdrop, TTF 
continues to play a strategic role in 
connecting the travel and tourism 
ecosystem across India’s most 
important source markets.
TTF, India’s oldest and largest travel 
trade show network, spans eight 
key travel markets across India, 

I

THE INDIAN TRAVEL & TOURISM MARKET:

STRONG GROWTH, EXPANDING OPPORTUNITIES
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INTRODUCTION

including Kolkata, Ahmedabad, 
Mumbai, Delhi, Hyderabad, Patna, 
Bengaluru, and Chennai, providing 
a consistent platform for industry 
engagement across regions.

In the 2025–2026 cycle, TTF 
shows across major cities including 
Kolkata, Ahmedabad, Mumbai, 
Hyderabad, Bengaluru, and Chennai 
recorded strong participation from 
both domestic and international 
stakeholders.

Since its inception, the TTF series 
has brought together 4,000+ 
exhibitors and 60,000+ visitors and 
buyers, with participation from 100 
countries and 36 Indian states and 
union territories, highlighting the 
scale and diversity of  the platform.

These exhibitions served as 
high-impact marketplaces for 
networking, partnerships, and 
business development, enabling 
exhibitors to connect with key 

buyers and tap into India’s growing 
travel demand.

By bringing together the travel 
ecosystem under one roof, TTF 
continues to play a pivotal role in 
driving collaboration, strengthening 
market linkages, and supporting the 
sustained growth of  India’s travel 
and tourism industry.
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TTF KOLKATA

Biswa Bangla Mela Prangan

Countries Represented: 14+  
 Including Thailand and other international participants.

States/UTs Represented: 25+
Jammu & Kashmir, Uttarakhand, Odisha, Rajasthan, Goa, Uttar Pradesh, Punjab, Sikkim, Karnataka, Assam, Tamil Nadu, 

Chhattisgarh, Delhi, Meghalaya, Tripura, Nagaland, and others.

10, 11 & 12 July 2025

500+
Exhibitors

7,000+
Trade Visitors
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TTF KOLKATA 2025

TTF KOLKATA 2025 SETS NEW BENCHMARKS WITH
STRONG B2B ENGAGEMENT

High-quality industry participation reinforces Eastern India’s importance as a travel market

TF Kolkata 2025 
concluded successfully 
at Biswa Bangla Mela 
Prangan, bringing 

together key stakeholders from 
across the travel and tourism 
industry. Held from 10 to 12 July, the 
event was inaugurated by Shri Omar 
Abdullah, Hon’ble Chief Minister of 
Jammu & Kashmir, and reaffirmed 
its position as Eastern India’s leading 
platform for travel trade engagement.

The exhibition featured 500+ 
exhibitors from 25+ Indian states 
and 14+ countries, showcasing 
a diverse mix of  destinations, 
tourism boards, and travel services. 

Participation included national 
tourism organisations such as the 
Tourism Authority of Thailand, 
along with Indian states including 
Uttarakhand, Odisha, Jammu & 
Kashmir, Rajasthan, Goa, Uttar 
Pradesh, Punjab, Sikkim, Karnataka, 
Assam, Tamil Nadu, Chhattisgarh, 
Delhi, Meghalaya, Tripura, and 
Nagaland, among others.

Leading private sector participants 
such as Ramoji Film City, Radisson 
Hotel Group, Wyndham Hotels 
& Resorts, Mahindra Holidays, 
CGH Earth, and Praveg Limited 
further strengthened the exhibition, 
showcasing a wide range of  travel 

products and hospitality offerings.

With 7,000+ trade visitors in 
attendance, the event facilitated 
strong business interactions through 
meetings, networking sessions, and 
destination presentations. Highlights 
included presentations by Sikkim 
and Chhattisgarh Tourism, along 
with panel discussions on emerging 
segments such as sports and 
adventure tourism.

TTF Kolkata continues to play a 
crucial role in connecting Eastern 
India’s travel trade with destinations 
and suppliers from across India and 
overseas, supporting business growth 
and industry collaboration.

T
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EXHIBITOR TESTIMONIALS

“TTF Kolkata gave us the best opportunity to meet tour operators 
and those connected with the travel and tourism industry from this 
part of  the country.”

Deputy Speaker,
Sikkim Legislative Assembly

RAJ KUMARI THAPA

“Through TTF, we are able to connect with other states of  India and 
international destinations, engaging directly with stakeholders and 
creating valuable partnerships to promote tourism.”

Deputy Director,
Goa Tourism Development 
Corporation

DHIRAJ R. VAGLE

“TTF Kolkata is a major platform 
for us to connect with travel agents, 
industry leaders, hoteliers and tourism 
boards from across the country, where 
we can exchange ideas and explore 
collaborations.”

Hon’ble Chief Minister,
Jammu & Kashmir

OMAR ABDULLAH

Hon’ble Consul-General,
Royal Thai Consulate-General

SIRIPORN TANTIPANYATHEP

“TTF Kolkata is an excellent opportunity for Thailand to showcase 
what we have to offer and strengthen our tourism ties with India.” Deputy Director, 

Uttarakhand Tourism 
Development Board

AMIT LOHANI

“TTF Kolkata has always been a 
tremendous support for us, it brings 
together every type of client and 
business, driving meaningful economic 
opportunities for the entire tourism 
ecosystem.”
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GLIMPSES OF THE SHOW

TTF KOLKATA 2025



1010 TTF 2025-26 POST SHOW REPORT

TTF AHMEDABAD

Mahatma Mandir Convention & Exhibition Centre, Gandhinagar

900+
Exhibitors

15,000+
Trade Visitors

Countries Represented: 30+  
International participation from over 30 countries.

States/UTs Represented: 25+
Including Gujarat, Uttar Pradesh, Uttarakhand, Jammu & Kashmir, Goa, Odisha, Rajasthan, Punjab, Kerala, Karnataka, Assam, 

Tamil Nadu, Chhattisgarh, Meghalaya, Tripura, and others.

31 July, 01 & 02 August 2025



1111TTF 2025-26 POST SHOW REPORT

TTF AHMEDABAD 2025 UNITES THE WORLD OF TRAVEL IN
WESTERN INDIA

High engagement from industry stakeholders highlights Gujarat’s market strength

TF Ahmedabad 2025 
was held at the Mahatma 
Mandir Convention 
& Exhibition Centre, 

Gandhinagar, reaffirming 
its position as the largest and most 
influential travel trade show in 
Western India. Held from 31 July to 2 
August, the event was inaugurated in 
the presence of  Shri Omar Abdullah, 
Hon’ble Chief Minister of Jammu & 
Kashmir, and Shri Mulubhai Bera, 
Minister of Tourism, Government of 
Gujarat, along with senior tourism 
officials and industry leaders.

With 900+ exhibitors and 15,000+ 
B2B visitors, the exhibition reflected 

the growing scale and importance 
of  Gujarat as a major travel market. 
Participation from 25+ Indian states 
and representation from 30+ 
countries created a vibrant showcase 
of  domestic and international 
destinations.

As Gujarat contributes 15.4% of  
India’s total tourism output and 
represents a significant share of  
outbound travellers, TTF Ahmedabad 
continues to serve as a critical 
platform for engaging with this high-
potential market.

The exhibition saw strong 
participation from tourism boards 
including Gujarat, Uttar Pradesh, 

Uttarakhand, Jammu & Kashmir, Goa, 
Odisha, Rajasthan, Punjab, Kerala, 
Karnataka, Assam, Tamil Nadu, 
Chhattisgarh, Meghalaya, and Tripura, 
alongside international stakeholders 
such as Sri Lanka Tourism. Leading 
private participants including 
Wyndham Hotel Group, Sarovar 
Hotels & Resorts, Royal Orchid 
Hotels, Radisson Hotel Group, and 
others further enhanced the diversity 
of  the showcase.

TTF Ahmedabad continues to serve 
as a key marketplace for destinations 
and travel brands looking to expand 
their presence and build meaningful 
connections in one of  India’s most 
dynamic travel markets.

TTF AHMEDABAD/GANDHINAGAR 2025

T
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EXHIBITOR TESTIMONIALS

Director Tourism, Jammu 
J&K Tourism Department 

VIKAS GUPTA 

“TTF Ahmedabad provides a platform where our stakeholders 
can engage across both B2B and B2C segments. It allows us to 
showcase the full diversity of  Jammu and Kashmir  with Gujarat 
stakeholders.”

Senior Vice President-
Commercial  Sarovar Hotels 

AKSHAY THUSOO

“TTF Ahmedabad is the best place where 
all the right customers come under the 
same roof. We get multiple opportunities 
to connect with the right customers. 
It’s a platform where the right buyers 
and sellers come together, especially for 
Gujarat as a strong source market. If you 
are not here, you are missing something.”

“On one platform everyone comes 
together and a year’s work is done in 
three days. Gujarat is a very important 
market with high spending and strong 
economy.”

Director  
Booking Junction Pvt Ltd

RAVI BHUSHAN SINGH

Regional Sales Head  
Ananta Group of Hotels

SUMIT KATIYAR

“Approximately 80 to 90 percent of 
our business for Udaipur is from the 
Gujarat market. we gain a lot of support 
from TTF Ahemdabad. I would definitely 
recommend it to everyone”

Additional Director
Department of Tourism, Government of Rajasthan

ANANT K. TRIPATHI

“This is the big market for Rajasthan. This is the biggest platform 
in Gujarat with all the big players and strong networking. The 
quality of  buyers is good, and we expect a lot of  business from 
Gujarat. It is a good show.”

Manager- Marketing 
Goa Tourism Development Corporation

PRAVINKUMAR FALDESAI

“Gujarat is one of  the key markets for Goa. It helps us connect 
with stakeholders to drive the right type of  clientele. This is one 
of  the biggest platforms and you will definitely get return on your 
investment.”
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GLIMPSES OF THE SHOW

TTF AHMEDABAD/GANDHINAGAR 2025
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TTF MUMBAI

Jio World Convention Centre, Mumbai

States/UTs Represented: 20+
Maharashtra, Goa, Rajasthan, Kerala, Uttarakhand, Gujarat, Tamil Nadu, Meghalaya, and others.

11, 12 & 13 August 2025

500+ 9,000+
Exhibitors Trade Visitors
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TTF MUMBAI 2025 REAFFIRMS ITS POSITION AS INDIA’S LEADING 
TRAVEL TRADE HUB

Strong industry participation highlights Mumbai’s importance as a key travel market

TF Mumbai 2025 was 
held at the Jio World 
Convention Centre, 
bringing together key 
stakeholders from across 

the travel and tourism industry. Held 
from 11 to 13 August, the event was 
inaugurated in the presence of  Diya 
Kumari, Honourable Deputy Chief 
Minister of Rajasthan, and Rajesh Yadav 
(IAS), Principal Secretary of Tourism, 
Government of Rajasthan, along with 
Mohamad Farouk, Regional Director, 
India Tourism Mumbai, and other 
industry leaders.

With 500+ exhibitors and 9,000+ 
travel trade professionals in attendance, 
the exhibition reinforced Mumbai’s 
position as a key hub for travel trade 
engagement. As the Host State, 

Maharashtra Tourism, along with the 
Ministry of Tourism, Government of 
India, played a central role in the show.

The exhibition featured strong 
participation from state tourism boards 
including Maharashtra, Goa, Rajasthan, 
Kerala, Uttarakhand, Gujarat, Tamil 
Nadu, and Meghalaya, creating a diverse 
showcase of  domestic travel offerings.

Leading private sector participants 
such as Treat Hotels & Resorts, 
Trulyy India Hotels and Resorts, 
Evoke Experiences, The Paul Hotels 
& Resorts, Xandari Resorts, Coffee 
Day Hotels & Resorts, and Rhythm 
Hospitality, among others, showcased 
a wide range of  travel products and 
services.

Speaking at the event, Chief  Guest 

Diya Kumari said, “The TTF platform 
plays an important role in connecting 
people, ideas, and opportunities, 
while showcasing the diversity of  
our country. Mumbai, with its strong 
corporate presence and film industry, 
is an important market for us, and 
TTF Mumbai gives us the chance to 
inspire more people to discover and 
experience the many treasures our 
state has to offer.”

Held ahead of  the festive and winter 
travel season, TTF Mumbai provided 
a dynamic platform for networking, 
partnership development, and business 
growth. The event continues to play 
a strategic role in connecting India’s 
travel trade ecosystem and enabling 
meaningful industry engagement.

TTF MUMBAI 2025

T
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EXHIBITOR TESTIMONIALS

Hon’ble Deputy Chief Minister,
Rajasthan

DIYA KUMARI

“TTF Mumbai is a great platform for tourism promotion with travel 
tour operators and key stakeholders. Mumbai remains an important 
market due to its strong industry presence and influence within the 
travel ecosystem.”

Joint Director, Tourism 
Government of Uttarakhand 

YOGENDRA KUMAR GANGWAR 

“There has been a strong response at TTF Mumbai. Maharashtra 
continues to be a leading source market for Uttarakhand tourism, and 
the platform provides valuable engagement opportunities for private 
sector stakeholders.”

Tourism Specialist 
Directorate of Tourism, Government of Maharashtra

PREETI VANAGE PAWAR 

“TTF Mumbai has evolved into a focused B2B platform with buyers 
directly engaging with co-exhibitors across all three days. The event 
provides a strong boost to the industry.”

Founder & CEO 
Truly India Hotels & Resorts 

NARESH ARORA

“TTF Mumbai has consistently delivered 
strong engagement from the market. The 
platform enables direct interaction with 
the industry, while facilitating relevant 
business meetings and networking 
opportunities.”

“TTF Mumbai provides direct access to 
industry players. Maharashtra remains a 
strong outbound market, and the event 
has delivered quality visitors and serious 
business enquiries while enabling direct 
engagement with the travel trade.”

General Manager-
Sales & Marketing 
Paul John Resorts & Hotels

RAGI RAJAN

Senior Sales Manager   
Evoke Experiences

SANJAY SETH

“Mumbai continues to be a strong 
market with a high concentration of 
premium and outbound travellers. TTF 
Mumbai provides a direct platform 
to engage with quality buyers and 
travel partners, understand market 
requirements under one roof.”
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GLIMPSES OF THE SHOW

TTF MUMBAI 2025
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TTF HYDERABAD

Hyderabad International Convention Centre (HICC)

Countries Represented: 5+

States/UTs Represented: 10+
Including Telangana (Host State), Goa, Karnataka, Jammu & Kashmir, Gujarat, Tamil Nadu, Chhattisgarh,

Meghalaya, and others.

19 & 20 SEPTEMBER 2025

4,000+
Trade Visitors

150+
Exhibitors
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TTF HYDERABAD 2025 REINFORCES ITS POSITION AS SOUTH 
INDIA’S PREMIER TRAVEL TRADE PLATFORM

Strong participation and strategic initiatives highlight Telangana’s growing tourism focus

TF Hyderabad 2025 took 
place at the Hyderabad 
International Convention 
Centre (HICC), from 19 
to 20 September, bringing 

together key stakeholders from across 
the travel and tourism industry. The 
event was inaugurated by Shri Jupally 
Krishna Rao, Hon’ble Minister of 
Tourism, Government of Telangana, 
along with Smt Valluru Kranthi, IAS, 
Director of Telangana Tourism, in the 
presence of  industry leaders and media 
representatives.

With 150+ exhibitors representing 10+ 
Indian states and participation from 5+ 
countries, the exhibition showcased 
a diverse mix of  tourism boards, 
hospitality brands, DMCs, and private 

sector players. The event attracted 
4,000+ travel trade professionals, 
enabling strong B2B engagement and 
business interactions.

As the Host State, Telangana leveraged 
the platform to highlight its tourism 
initiatives, including the soft launch 
of  the Bathukamma Festival. The 
exhibition featured participation 
from states including Telangana, 
Goa, Karnataka, Jammu & Kashmir, 
Gujarat, Tamil Nadu, Chhattisgarh, and 
Meghalaya, among others.

Leading private participants such as 
Mahindra Holidays & Resorts India 
Ltd., IRCTC, Cruise Carrot, City One 
Tourism & Travel, Dynasty Holidays, 
and Destination India contributed to a 

strong and diverse showcase of  travel 
offerings.

The event also featured knowledge 
sessions, including a panel discussion 
on sustainable travel and a destination 
presentation by Jammu & Kashmir 
Tourism. At the valedictory session, 
Shri Jayesh Ranjan, IAS, Special 
Chief Secretary, Tourism & Culture, 
Government of Telangana, highlighted 
upcoming initiatives aimed at enhancing 
tourism experiences in the state, 
further underlining Telangana’s strategic 
focus on tourism development.

TTF Hyderabad continues to play a key 
role in connecting South India’s travel 
trade ecosystem and enabling industry 
growth.

T

TTF HYDERABAD 2025
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EXHIBITOR TESTIMONIALS

( JKAS) Additional Secretary 
J&K Tourism Department 

OWAIS MUSHTAQ

“This is the right platform to appeal to the people of  South India. 
Hyderabad has taken over in a considerable way for MICE tourism 
and the best market to this is corporate sector.”

Senior Manager  
Goa Tourism Development Corporation

VISHESH G NAIK 

“Hyderabad is an essential market for Goa tourism, and TTF creates 
valuable opportunities for tourism boards, travel stakeholders and 
industry professionals to connect, interact and showcase their 
offerings.”

Director  
Cruise Carrot 

NEERAJ SHARMA 

“TTF brought together travel partners 
not only from Hyderabad but also from 
neighbouring locations, creating valuable 
opportunities to introduce products to 
the market.”

“This continues to be a strong market 
and growing travel potential. TTF has 
provided a valuable platform to connect 
with travel trade partners and B2B 
visitors.”

Country Manager 
Resort World

AJAY SHARMA 
Tourism Secretary Hyderabad 
Government of Telangana 

JAYESH RANJAN, IAS

“This platform has brought together tourism professionals and 
participants delivering specialized tourism experiences and 
products. TTF is also a very good platform to learn from other 
states, understand what is working well and strengthen industry 
collaboration and interaction.”
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GLIMPSES OF THE SHOW

TTF HYDERABAD 2025
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TTF BENGALURU

Tripuravasini, Palace Grounds

150+
Exhibitors

2,100+
General Visitors

1,900+
Trade Visitors

Countries Represented: 6+ 
Including China, Nepal, Singapore, Sri Lanka, and Vietnam.

States/UTs Represented: 15+
 Including Karnataka, Goa, Telangana, Gujarat, Meghalaya, Tamil Nadu, Jharkhand and others.

13, 14 & 15 March 2026
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TTF BENGALURU 2026

TTF BENGALURU 2026 HIGHLIGHTS SOUTH INDIA’S GROWING 
TRAVEL DEMAND

Strong buyer participation reinforces Bengaluru’s position as a key travel hub

TF Bengaluru 2026 
took place at Tripura 
Vasini, Palace Grounds, 
bringing together key 
stakeholders from across 

the travel and tourism industry. 
Held from 13 to 15 February, the 
event was inaugurated by Mr. H.K. 
Patil, Hon’ble Minister for Law, 
Parliamentary Affairs, Legislation and 
Tourism, Government of Karnataka 
and Dr. Thrilok Chandra K.V., IAS, 
Secretary, Tourism, Government 
of Karnataka underscoring its 
importance in strengthening the 
region’s travel ecosystem.

With 150+ exhibitors representing 
15+ Indian states and participation 
from international destinations, the 
exhibition showcased a diverse mix 

of  tourism boards, hospitality brands, 
and travel service providers. The 
event attracted 1,900+ trade buyers 
along with 2,100+ visitors, enabling 
strong engagement across both trade 
and consumer segments.

The exhibition featured participation 
from tourism boards including Nepal 
Tourism Board, India Tourism, Goa, 
Karnataka, Meghalaya, Telangana, 
Gujarat, Tamil Nadu, and Jharkhand 
Tourism, creating a comprehensive 
marketplace for the industry.

Leading private participants such 
as SOTC Travel, Southern Travels, 
Briar Tea Bungalows, Kolahoi Green 
Hotel & Resorts, Timbertales Hotels 
& Resorts, and SR Jungle Resort 
showcased a wide range of  travel 
offerings.

Speaking on the occasion, Dr. 
Thrilok Chandra K.V., IAS, Secretary, 
Tourism, Government of Karnataka, 
said, “TTF is a very good platform 
for exchange of  views and for tour 
operators and tourism companies 
to present their offerings. It also 
gives states a strong opportunity to 
showcase their tourism products and 
experiences to the wider market.”

The event facilitated business 
meetings, networking sessions, 
and partnership discussions, 
enabling stakeholders to explore 
new opportunities. TTF Bengaluru 
continues to play a key role in 
connecting South India’s travel trade 
ecosystem and supporting industry 
growth.

T
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EXHIBITOR TESTIMONIALS

Deputy Director Tourism 
Goa Tourism Development Corporation

DHIRAJ R. VAGLE

“Karnataka continues to be an important source market for Goa 
Tourism, and the event has given us an opportunity to connect with 
stakeholders and industry leaders from across the country. The 
quality of  interactions has been very positive”

Sales Manager  
W15

NATASHA DE SILVA

“The response has been good and we got great insights of  the Indian 
market, across multiple segments.  And this market continues to be 
one of  the largest inbound tourism markets for Sri Lanka, so it is 
important for us to have a strong presence here and TTF is a good 
opportunity for that.”

Senior Manager  
Briar Tea Bungalows 

VISALI BOOSANA SP

“TTF has positioned us strategically to 
engage with both the Bangalore market 
and its clientele, which continues to be 
an important market for our business. 
Our experience at the show has been 
very positive and we continue to support 
platforms like TTF.”

“Bangalore is a strong source market,  
especially for Europe and the UK, and 
TTF remains a valuable platform for 
engaging with the Bangalore travel trade 
and agencies seeking structured group 
travel solutions.”

Branch Manager 
Star Tours

MONIL SHAH 
Secretary, Tourism,
Government of Karnataka

DR. THRILOK CHANDRA K.V., IAS

“TTF is a very good platform for exchange of  views and for tour 
operators and tourism companies to present their offerings. It also 
gives states a strong opportunity to showcase their tourism products 
and experiences to the wider market.”
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GLIMPSES OF THE SHOW

TTF BENGALURU 2026
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TTF CHENNAI

Chennai Trade Centre

Countries Represented: 5+ 
UAE, Sri Lanka, Singapore, China, Bhutan.

States/UTs Represented: 12+
Including Tamil Nadu, Goa, Kerala, Telangana, Maharashtra, and others.

20, 21 & 22 March 2026

250+
Exhibitors

1,500+
General Visitors

2,500+
Trade Visitors
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TTF CHENNAI 2026

TTF CHENNAI 2026 REINFORCES SOUTH INDIA’S POSITION AS 
A KEY TRAVEL MARKET

High-quality participation reflects Chennai’s growing travel market potential

TF Chennai 2026 
concluded on 22 March 
2026 at the Chennai 
Trade Centre, reaffirming 
its position as one of  

South India’s leading travel trade 
exhibitions. The event witnessed 
strong participation from the travel 
trade and consumers, reflecting 
Chennai’s continued growth as a key 
travel source market.

The inaugural ceremony was 
attended by key representatives 
from the travel and tourism industry 
including Ms. J. Innocent Divya, 
IAS, Commissioner, Department of 
Tourism, Government of Tamil Nadu, 
and Managing Director, Tamil Nadu 
Tourism Development Corporation, 
who said, “Tourism is a highly diverse 
industry with multiple stakeholders, 
and platforms like this are essential 
to bring them together under one 
roof  to enable partnerships and 
collaborations.” Dr. B. N. Patil, IAS, 
Director, Directorate of Tourism, 
Government of Maharashtra, added, 
“This is a highly effective platform in 
terms of  economic impact, allowing 
us to promote tourism assets and 
destinations to key source markets 
like Tamil Nadu and South India.” Mr. 
D. Venkatesan, Regional Director, 
Ministry of Tourism, Government 
of India, noted, “Physical presence 
at trade shows remains important 
to engage directly with industry 
stakeholders, which is why we look 
forward to participating every year.” 

Strong Industry Participation 
and Diverse Showcase at TTF 
Chennai 

TTF Chennai featured 250+ 
exhibitors from 12+ Indian states 
and 5 countries, showcasing a 
diverse range of  destinations, travel 
experiences, and tourism offerings. 
The event recorded participation 
from 2,500+ travel trade buyers, 

including travel agents, tour operators, 
corporate travel planners and MICE 
professionals, who engaged in 
productive business meetings and 
networking sessions with exhibitors. 
The exhibition also attracted 1,500+ 
general visitors, enabling travellers 
to connect with tourism boards 
and travel brands, explore holiday 
offerings and gain insights into new 
travel experiences. The strong 
response highlighted the sector’s 
continued momentum and interest in 
new market opportunities. 

TTF Chennai saw participation from 
leading tourism boards, with Nepal 
Tourism as the Partner Country, and 
Goa Tourism and Kerala Tourism as 
Partner States. Telangana Tourism, 
Maharashtra Tourism, and Tamil 
Nadu Tourism, along with the 
Ministry of Tourism, Government of 
India (Incredible India), participated 
as Featured Partners. International 
destinations, including the UAE, Sri 
Lanka, Singapore, China, and Bhutan, 
were also represented, alongside a 
strong presence of  private exhibitors 
and travel brands, highlighting the 
diversity and global appeal of  the 
exhibition. The event was supported 

by leading travel and tourism 
associations, including OTOAI, ETAA, 
TAAI, TAFI, ADTOI, IATTE, SKAL 
International – Chennai, ABTO, TIA, 
NIMA, TOAI, SIGTOA, TTTHA, 
SIMA, Tamil Nadu Travel Mart 
Society, FOTO, TAAT, TAAC, ATTOI, 
ETOA, reflecting the strong industry 
collaboration. 

“Chennai: A Strategic Gateway 
Fueling Tourism Growth in 
South India” 

Chennai has firmly established itself  
as one of  India’s key travel source 
markets, driven by strong demand 
across both outbound and domestic 
segments. Its well-established network 
of  travel professionals, combined 
with evolving consumer preferences, 
continues to position the city as a 
strategic hub for tourism growth in 
South India. 

Against this backdrop, TTF Chennai 
serves as a catalyst for industry 
engagement, enabling meaningful 
B2B interactions while offering 
consumers access to a wide range of  
travel options, thereby strengthening 
partnerships and enhancing destination 
visibility.

T
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EXHIBITOR TESTIMONIALS

Senior Manager 
Nepal Tourism Board

SANTOSH KUMAR GHIMIRE

“TTF Chennai proved to be a great platform for quality trade 
engagement, bringing together relevant travel partners, trade visitors 
and hospitality stakeholders while enabling meaningful business 
connections and industry networking.”

Director, Directorate of Tourism,
Government of Maharashtra 

B. N. PATIL, IAS

“This platform allows states and tourism stakeholders to showcase 
their assets, experiences, culture and arts. It’s a great platform 
for B2B meetings and the Southern India continues to be a strong 
potential market for tourism.”

Managing Committee Member  
Kerala Travel Mart Society

VINOD. V

“TTF has consistently supported us in connecting with premium 
and genuine leads from Chennai. This is a well-organized event with 
a strong presence in the market. We will always recommend TTF 
to other tourism boards as it is a very good platform to promote 
tourism across India.”

Partner 
Quality INN 

SHUBHAM JALAN

“The southern market across cities, 
continues to be an important focus area 
for us, and collaboration opportunities 
with this industry are created here at 
TTF Chennai. The quality of B2B visitors 
has been good, and Chennai is also a 
great stepping stone for important tier-
two markets across South India.”

“We have received quality visitors and 
serious clients throughout the event. 
TTF is consist in generating valuable 
enquiries, relevant trade connections and 
great response across key travel markets, 
making Chennai a highly valuable market 
for the industry.”

Founder & CEO  
Colors of India Hospitality

PRAVEEN KURMAR SHARMA
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